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	SAIF Signs Agreement with AFP
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	SAIF has entered into an Agreement of Cooperation with the Association of Fundraising Professionals (AFP) of the United States.
By this agreement, the two organisations have established a cooperative relationship in their areas of interest devoted to the advancement of philanthropy through education, training and advocacy and the exchange of information and knowledge in order to advance philanthropy.  AFP is committed to build the capacity of fundraisers to conduct ethical and effective fundraising worldwide

	 This agreement will have far reaching advantages for SAIF Members and our members will be kept informed as this project unfolds.
Topp


	Fundraising in the Digital Age Presentation
Western Cape

	The Hope, the Hype, and the Highlights

presented by

Colin Habberton of GivenGain Foundation


Do you twitter 
Are you linkedin 
Is your organisation on facebook

Network with other fundraisers at a special end of year celebration lunch

Don’t wait register now for this exciting Workshop
To be held on Friday, 28th October 2011,Limpopo Room, River Club, Liesbeck Parkway, Observatory, Cape Town
For bookings – e-mail Luise on luise.rouessart@gmail.com or call her at luise.rouessart@gmail.com
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	“How we can make a difference NOW. 

Change from Success to Significance.”
KZN Branch

	Wednesday, 9th November 2011 at 07:30

Be motivated, inspired and encouraged by our Guest Speaker Tich Smith as he shares from his experiences
In the world today we strive for success.  BUT when we look around at the world it is a mess.  We don’t need successful people to change the world, but significant people.  No matter what their age or status people can make a difference.  You TOO can make a difference right now.  Discover the difference between success and significance.

The breakfast will be held at the Cherry Wood Guesthouse, (15 Queen Elizabeth Drive, Westville
For Bookings:  Please contact Samantha Naidoo -  naidoos@projectgateway.co.za | 033 845 0400 | 082 407 5064

Top

	Fundamentals of Fundraising Training

in White River a resounding success

	A crisp morning greeted the Participants of the Fundamentals of Fundraising Training at the serene Igwala Gwala Country House on Wednesday, 28 September, 2011, but by 08:30 it was evident that the day would be sunny and blissfully warm.

29 participants had registered for the day – some coming from as far afield as Johannesburg, Brakpan, Pretoria, Soshanguve, Polokwane and Tzaneen.  3 participants arrived without prior notice.  (One booking had not been registered due to a mix up in his office.)
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	Ann and participants in the workshop

	Ann Bown took the participants through the Workshop, following the course work book.  Participants were very responsive, enthusiastic and participated readily.  For certain aspects of the Workshop, the participants had group discussions.  A beautiful, tranquil garden added to the relaxed, but focused attention during these sessions
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	Group discussions

	Teas and lunch taken on the extensive veranda were special and enjoyed by everyone.
The Workshop concluded at 16:30, when those needing to leave did so, and the rest awaited the Forum Launch.

Attendance certificates were presented to the Participants.  Guests Jenny Bown of MLF (representing TJ Mare) and Keren Gear arrived for the Launch of the Forum.
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	Attendance Certificate presentations

	Ann Bown led the Forum Launch meeting, where she explained how a SAIF Forum works.  Discussions ensued and it was decided by the meeting that there should in fact be two (not one) forum to serve the two locations – one centered in Tzaneen (driven by Dr Petro Smit) and the other centered in Nelspruit (driven by TJ Mare).  TJ would also liaise with both Forums for the foreseeable future.

· The first meeting of the Tzaneen Forum would be held on Wednesday, 19 October 10:00 at Tzaneen Hospice.  The meeting would be of 1-2 hours duration to set agenda to suit attendees for 2011.

· The first meeting of the Mpumalanga Forum would be held on Wednesday, 2 November at the SOS Children’s offices at 10:00.  The meeting would be of 1-2 hours duration to set agenda to suit attendees for 2011.

Once this had been established, the group adjourned to partake of the delicious fare provided for the celebration tea on the veranda.
A number of participants expressed interest in joining SAIF and becoming involved in the Forums.

Having gone to White River with the thought of giving birth to one Forum – we left after having given birth to TWINS!

SAIF wishes the two new Forums – Limpopo and Mpumalanga the very best for their future!
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	Surviving the recent doldrums …..
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	Advocacy & Resource Facilitator, Pam Lewis (SAIF Council Member: Eastern Cape) at St Francis Hospice in the Nelson Mandela Metropole, thought to share how they have survived the recent doldrums.  “We have been fortunate”, she says to have the backing of a forward thinking umbrella body, the Hospice Palliative Care Association of South Africa (HPCA) offering strong mentorship, training and ensuring development and coping strategies are in place. 

	Locally, retrenchments & unemployment in key industries have taken a toll. The business sector is profit driven and we must understand those are hard facts.  But all is not lost - 
· Firstly, we took a hard look at maximising utilisation of resources, risk management and organisational sustainability; re shaping 5 year strategic planning to see where adjustments had to be made. We have tried to understand the economy and prepared for both local & global backwash.  Rather now – than waiting till they worsen.
· Secondly, we researched the mindset and discussed strategies with long term funders for the partnership.  Where you can add more value to the work - is reporting sufficient and do the statistics support your value?  Watch keenly for criteria change and for new donor flows. Relationship building has always been strong in CSI.

We have been extremely fortunate to have Standard Bank CSI as our prime funder for two years.  By utilising this contracted funding, we have embarked on a development strategy & integration of quality palliative care service networks, strengthening referral relationships, tracking & capturing tools and looking deeper at cost factors and gaps in care.  We share their understanding to develop services & resources for children affected by HIV/AIDS and child headed households. This, in turn, will assist their relationship with the Department of Health (public private partnership) with possible replication for care in other areas.  

· We have always actively sought to build a” basket of funders” – too many organisations still rely on one or two.   We try to stay informed e.g.:  According to Guardian Professional Voluntary Service Network (UK) 98 % NPOs expected a poor year.  They have a blog site for shared best practices that looks helpful 

· Training and Mentoring has really brought in some much needed funds as we seek to assist developing organisations.

A recent crisis in TB. MDR.

XDR home discharge in the Metro and Eastern Cape area, gave us the opportunity to share skills, training and daily care in partnership with the Dept. of Health TB Management.  This project, funded by US AID has expanded to other Eastern Cape hospices.  We were delighted to gain a Nelson Mandela Metropole Business Chamber / SABCOHA Award for this community project which gave opportunity to showcase how holistic palliative care can help such patients.
In recent years, with HPCA, we embarked on a sustainable strategic partnership project to formally engage with other NPOs & CBOs in a key service area, to train & build capacity of care – it really helps spread the load and as partners engage you improve care without losing one’s identity.  Just what our grantors enjoy!!
We have had to be very aware of frauds & scams – be on the alert as there have been several recently. We do not have money to waste – if it sounds “too good” it probably is just that.
· Staying within our key service focus has also been important creating programmes that decrease dependency in the longer term. This is not always easy, but may be critical to fiscal longevity.
· Lastly to survive we are coping with “change “, motivating and utilising our staff into fresh thinking & brain storming creative ideas.  

SAIF East Cape is not able at present to meet regularly, but I am happy to network with you to share tactics & advice.  In closing, the Eastern Cape has seen tough times but NPOs have a in built resilience to be flexible and adjust. The harsh environment has meant many need our services.
Pam Lewis
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	Professor Mervyn King appointed to lead the 

global move to integrated reporting

	Professor Mervyn King’s appointment as the new chairman of the International Integrated Reporting Committee (IIRC) has been widely welcomed and is viewed as a tribute to his work in advancing corporate governance, sustainability reporting and integrated reporting.

The IIRC is an international cross-section of leaders from the corporate, investment, accounting, securities, regulatory, academic and standard-setting sectors as well as civil society. Its mission is to create a globally accepted integrated reporting framework which brings together financial, environmental, social and governance information in a clear, concise, consistent and comparable format. The aim is to develop more comprehensive and comprehensible information about organisations to meet the needs of a more sustainable global economy. 

Professor King was previously the deputy chairman of the IIRC. He is the current chairman of South Africa’s Integrated Reporting Committee (IRC). Both organisations work to develop guidance on integrated reporting. The IRC is currently in the process of aligning its Discussion Paper released in January 2011 with the recently released IIRC Discussion Paper (see www.sustainabilitysa.org for both Discussion Papers).

Recently, the World Federation of Exchanges (WFE) announced that Professor King is this year’s recipient of the WFE Award for Excellence. The WFE said the Award is in recognition of Professor King’s work in leading national commissions on corporate governance reform, and for driving forward a financial reporting framework that is better able to accommodate the complexity and need for transparency in this period of financial and economic turmoil – an integrated report. The Award will be presented to Professor King on October 13 2011 during a ceremony at the WFE Annual Meeting, hosted by the Johannesburg Stock Exchange. 

For more information on the IIRC go to www.theiirc.org .
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	Another compliance issue for all NPOs:

	All non-profit organisations (NPO’s) fall within the definition of a ‘private body’ in terms of the Promotion of Access to Information Act of 2000 (the Act) and will soon be required to prepare and publish information manuals pursuant to the Act (if this has not already been done). Private bodies operating within the community sector, which had less than fifty employees or an annual turnover of less than R5 million, have been exempted from preparing and publishing information manuals by the Minister of Justice and Constitutional Development but only until 31 December 2011.

The Act has its origin in section 32 (1) (b) of the Constitution which provides that everyone has the right of access to ‘any information that is held by another person and that is required for the exercise or protection of any rights’. The Act has been enacted by Parliament to give expression to this right. In terms of section 50 of the Act, all private bodies, including NPO’s, are required to give access to any record of the private body to a requester if: 
· that record is required for the exercise or protection of any rights;
· that person complies with the procedural requirements laid down in the Act; and
· refusal to access is not based upon any ground for refusal listed in the Act.
Section 51 of the Act further requires all private bodies to prepare and publish information manuals. As from 01 January 2012 all private bodies, including NPO’s, will be required to prepare and publish information manuals as required by the Act. The responsibility to compile the manual vests with the chief executive officer or equivalent officer of the NPO or any person authorised by that officer. The manual must contain, amongst other, the following information: 
1. the organisational details;
2. the information guide on the Act prepared by the Human Rights Commission and how to access it; 
3. details of the records of the NPO which are available in terms of other legislation; 
4. information as to how to request and access records of the NPO;
5. details of the records that are available without the need for a request;
6. the subjects of information and categories of records held; and
7. other information that may be prescribed.
The head of the private body must make a copy of the information manual available to the Human Rights Commission and to any controlling body of which the private body is a member.The manual must also be published on the website of the private body, if it has one, and it may also be published in the Government Gazette. A copy of the information manual must be available for public inspection and no fee may be charged for such public inspection.

The information manual must be regularly updated by the head of the private body and updates must also be published. Section 90 of the Act provides that it is an offense for the head of a private body to willfully, or in a grossly negligent manner, fail to compile, publish and update the manual. On conviction, the head of the private body may be fined or imprisoned for a period up to two years.

(The article below has been kindly researched and written by Ricardo Wyngaard of RWA.  RWA is a dynamic and unconventional law practice that specialises in non-profit law and governance. They offer appropriate, practical and current advice and assistance to non-profit organisations and their donors.

The information contained in this article is general in nature and should not be interpreted or relied upon as legal advice. The information may not be applicable to specific circumstances. Professional assistance should be obtained before acting on any of the information provided in this article. For further information on RWA please visit: www.nonprofitlawyer.co.za.)
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	E-mail Etiquette 101

	It is important that whether for business or personal use that you follow the basics of email etiquette.  Here are some of the top tips for email etiquette that everyone needs to be aware of and follow. By doing so you will be a joy to communicate with while being perceived as a caring and intelligent human being.

· Address your contact with the appropriate level of formality and make sure you spelled their name correctly. 

· Spell check - emails with typos are simply not taken as seriously. 

· Are you using proper sentence structure? First word capitalized with appropriate punctuation? 

· If sending attachments, check file size to make sure you don't fill the other side's inbox causing all subsequent e-mail to bounce? 

· Make one last check that the address or addresses in the To: field are those you wish to send your reply to. 

· Type in complete sentences. To type random phrases or cryptic thoughts does not lend to clear communication. 

· Be sure the Subject: field accurately reflects the content of your email. 

· Typing your emails in all small case gives the perception of lack of education or laziness. 

· Learn how to resample or resize graphics to about 600 pixels in width before attaching them to an email. This will greatly reduce download time. 

· It is better to spread multiple attachments over several emails rather than attaching them all to one email to avoid clogging the pipeline. 

· Include addresses in the To: field for those who you would like a response from. Include addresses in the Cc: field for those who you are just FYI'ing. 

· Always include a brief Subject. No subject can get your email flagged as spam. 

· Know that how you type, and the efforts you make or don't make will indicate what is important to you and if you are an educated courteous person. 

· Think of your business email as though it was on your business letterhead and you'll never go wrong! 

· Formality is in place as a courtesy and reflects respect. Assume the highest level of formality with new email contacts until the relationship dictates otherwise. Refrain from getting too informal too soon in your email communications. 

· Feel free to modify the Subject: field to more accurately reflect a conversation's direction. 

· Never use an old email to hit reply and start typing about an entirely new topic. 
· Take a quick look at the e-mails in your Trash before you delete them just in case a good e-mail landed there by mistake. 
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	9 Tips to Speak with Authenticity

	In today's difficult economy, audiences are more sceptical than ever. So this means that authenticity has become an important attribute. When a speaker has it, he/she can inspire the audience to make important buy-in decisions.
1. Match the Verbal with the Non-verbal: 

If your verbal message does not match your body language the audience will usually respond and believe what the non-verbal message is saying. To match both elements ... rehearse.
2. Prepare: 

Know exactly what you want to say and say it. By 'winging' the presentation your body language will most certainly undermine your credibility. Find out what the audience' needs are and only then incorporate the content that matches.
3. Be yourself: 

When you rehearse specific gestures, it leads to a 'canned show' that screams out loud "This is not you". Audiences subconsciously become aware of this insincerity and consciously start looking for other signals that confirms their suspicions. They then come to the realisation that the speaker is not authentic and the result of this - no buy-in.
4. Rehearse: 

Never rehearse in front of a mirror as your image will become a distraction. Rather video yourself and review after each rehearsal. Focus on your casual spontaneity that reflects your authenticity. Feel your presentation and allow it to come from deep within as this will be mirrored in your body language.
5. Create openness:

Rehearse with someone you are completely relaxed with and make a special note of what it feels like and how you are coming across. Continue practicing this and remember these feelings. The more comfortable and relaxed you become, the more authentic you will come across. This is what the audience look for.

6. Create audience connection: 

Rehearse the presentation again with the same feelings, but this time focus on the need to engage the audience. Your goal is to keep their attention. Modulate your voice, project it further, speak with the intensity the presentation deserves, use more natural and appropriate gestures, move closer to the audience, etc.

7. Authenticity is passion:

To create the passion, you must first discover how you really feel about the content. What excites you about the subject? How desperately should your audience want what you are offering? Focus on why you are presenting this subject rather than the content itself. Allow your emotions to show with each word and memorise this intensity.

8. Create audience attitude: 

During the last few rounds of the rehearsals, focus on imagining the audience's attitude towards you, your company and your presentation and imagine looking for signs of their response towards you. Continue focusing on this as you want to enhance this emotional state throughout the actual presentation. 

9. Authenticity control:  

During the actual presentation, put into practice the feelings, emotions and attitudes you developed during the various rehearsals. Try taking control of the audience's responses by reading their body language signals and then asking impromptu questions, alter your pace, vocal quality, language patterns, etc. 

Taken from September Newsletter of KETLER PRESENTATIONS  trevor@ketler.co.za
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	CharitySA

	Searching for information on the internet is probably one of the most common activities in the world today. We therefore decided to make it possible for people to search for information and to help non-profit organisations at the same time. So, earlier this week we launched our very own search engine: www.search2support.com (with a little help from Google).

Every time you search for information using www.search2support.com your search is sponsored and this income is used to keep www.charitysa.co.za online, pay for development and marketing as well as supporting charities in South Africa.

And every search will give you the same results as www.google.com so there really is no reason not to make the switch to www.search2support.com.

Want to help us spread the word? See the column on the right for ideas.

Remember, every time you use www.search2support.com you are making a difference. 
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	SANGONeT “ICTs for Civil Society” Conference

	The annual SANGONeT “ICTs for Civil Society” Conference is the premier ICT event dedicated to the work of civil society in Southern Africa.
The 7th Annual SANGONeT Conference will be held from 1-3 November 2011 at the Wanderers Club in Illovo, Johannesburg and will focus on information communication technologies for rural development (ICT4RD) in Africa under the theme “Rural Realities, Real Solutions”.
Over three quarters of the world's poor live in rural areas. They often lack economic opportunities, have difficulty accessing basic services, have limited voice in governance and remain extremely vulnerable to socio-economic and environmental shocks. How can development practice and approaches address these issues within the current financial constraints facing national budgets and donor funding? What are the new, innovative - and more cost effective - solutions and applications available to respond to rural development challenges in Africa and other parts of the developing world in a meaningful manner?
The 2011 SANGONeT Conference or ICT4RD 2011 posits that part of the answer to the questions listed above will rely on new technologies - technologies like mobile phones - with coverage already reaching further than roads, electricity, sanitation and clean water.
For more about ICT4RD 2011, refer to http://www.ngopulse.org/ict4rd
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	News from Europe - Whitepaper: Going Social

	How Leading Not-for-Profits are moving Beyond Facebook with Private Social Networks

The social networking strategy for most fundraising organisations began with a simple Facebook page and a few tweets. But it’s now evolved to a whole new level of sophistication with the advent of private social networks. By establishing a “members-only” platform, organisations can provide a valuable opportunity for private donor-to-donor collaboration and convenient access to the organisation’s data and resources. Some fundraising organisations are even introducing varied levels of access based on donation type as a way to create new revenue streams. And, secure environments are protecting against the potential loss of revenue when proprietary resources are shared with those outside the organisation.
After reading the whitepaper, Going Social: How Leading Not-for-Profits are Moving Beyond Facebook with Private Social Networks, it will be understood how websites can be used to create a private online community that can:

· Improve communication with your donors and keep them connected with each other in a trusted, private setting 

· Create an important differentiator for your organisation and an added perk for your donors by allowing “members-only” access to your online resources 

· Protect your donor lists, intellectual property, and proprietary resources from being shared outside the organisation
· Track and integrate feedback with your donor database to better tailor your fundraising initiatives, programs, event agendas, and more 


Download a copy of the Whitepaper 
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	Book on TAX Benefits for NPO’s

	Are you struggling to make sense of the many pieces of legislation that affect non-profit organisations (NPOs) in South Africa ?  At last!  A book for the thousands of NPOs and donors in South Africa on tax matters. Tax Benefits for the Non-profit Sector & Recreational Clubs (Revised Edition) by Hoosen Agjee, outlines in reader-friendly language 

what financial benefits are available   to NPOs and donors.

PRACTICAL FEATURES

· Legal Formats (Association not for Gain, Non-profit Trust or Non-profit Company (sect 21 Company) that NPO’s may take to save taxes & increase funding

· Handy lists showing which activities enable donors to convert their charitable gifts into tax-deductible expenses & save income tax.

· Case studies illustrate in detail how NPOs and  Donors save Income & Donations Tax, CGT; Estate &  Transfer Duty, VAT &  Rates

· All the forms required to apply for a Tax-exempt PBO status.

DID YOU KNOW?

· An NPO number gives your NPO credibility but NO TAX SAVINGS.

· A  PBO status from SARS gives your NPO & your donors tax savings.

This book will help your NPO & donors take advantage of the tax benefits & enhance your funding.

By using this guide NPOs & Donors have saved  thousands of Rands in taxes and duties.  To join them and to get a FREE download of chapter 4 which discusses  the various  tax savings  available to PBOs  and donors go to www.taxbenefits4ngos.co.za
Hoosen Agjee, is the Managing Director of Turning Point Consultants, specialising in NPOs. For the past 28 years Turning Point Consultants has enabled many NPOs to operate tax efficiently & get optimal benefit out of their resources. He shares this experience in this 196 pg. book.

To order this book (R 150.00 excl) go to www.taxbenefits4ngos.co.za
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	European Union Grants Directory 2011

	$143 billion of funding available! 
The European Community’s budget totals over €143 billion and covers a wide range of expenditure, but everyone who has attempted to untangle the minefield of information when applying for funding will know how perplexing it can be.
The European Grants Directory + Update Service will help solve all your concerns!

Recently published, this year’s Directory contains approximately 168 pages and outlines details of hundreds of grants offered by the EU for organizations throughout the World. The comprehensive Directory contains the extracted details of the wide range of grants available from the EU Community.
As soon as your purchase has been processed you will receive a confirmation email along with a username, password and web-link. Follow the instructions on how to download the directory in your email confirmation. 
Please note that the Download is NOT compatible with Apple Mac Computers – please contact us for an alternative delivery method.
For more information, contact Barbara Davidson - barbara.davidson@chapel-york.com
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	Book - “How to get quoted in the media”

	The newly-launched e-book, “How to get quoted in the media”, bridges the gap between SMMEs and non-profit organisations, and the often daunting media industry. 

Written by experienced journalists and communications practitioners, the book serves as a guide for companies and causes to tell their stories in the mass media without incurring unnecessary costs. At the same time, it assists them to satisfy the needs of journalists by clarifying for themselves what is, in fact, news.
With sections dealing with not only the standard press release, but specialised interview tips and relationship management guidelines, the book is an invaluable resource for both new and experienced communicators. 

"Many non-profit organisations are doing good work, but not getting their message across to the broader public," says co-author, Damaria Senne. "This book shows you how to package a story in a way that appeals to journalists and editors, and will get the public to care about and support a cause." 

“How to get quoted in the media” (ISBN:  978-0-620-51239-8) is published by Damaria Senne Media CC and can be found at http://damariasenne.blogspot.com.

The e-book is priced at approximately R70 per copy. Print copies of the book are available on request. 

Enquiries: Damaria Senne (Publisher and co-author)  |  Email: damariasenne@gmail.com  |  Tel. 082-566-1418
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	Peanut Butter!

	If you are in the Pietermaritzburg area - LifeLine & Rape Crisis Pietermaritzburg need YOUR help!

We run projects at primary schools in and around Pietermaritzburg, called “homework clubs”. Here orphaned and vulnerable children are helped with their homework, and issues of emotional wellness are addressed.  These children are provided with a sandwich, which is often the only food they receive all day … very often taking half of that sandwich home to other hungry siblings who haven’t eaten that day!

What we are asking for is if everyone who receives this email would buy one or two bottles of peanut butter with your next shop, we would be in a position to continue to help and feed these children in distress. Please pass this on to your friends and families too. We need all the help we can get to continue to be able to help our cities children. Try working, or doing home work, or concentrating for that matter, if your tummy is empty and rumbling! 

So if 100 people are kind enough to buy one bottle of peanut butter, that would mean 100 bottles of peanut butter, and a few more weeks of sandwiches for the children we care for.

Should you have any questions of queries, please do not hesitate to contact Linda Hofmeyr  at 033 342 4447 | resourcemx@lifeonline.co.za
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	Quotable Quote
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	“Shallow men believe in luck. Strong men believe in cause and effect.”
Ralph Waldo Emerson
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	The Southern Africa Institute of Fundraising
P O Box 2913
North Riding
2162
Telephone: 071 646 6392
Fax: 086 646 7754
admin@saifundraising.org.za
www.saifundraising.org.za 

“Professionally mobilising resources”


