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	Term ends for current National Lotteries Board Distributing Agencies


Pretoria, 15 July 2011 – The term of office of the Distributing Agencies for Arts, Culture and National Heritage; and Charities came to an end on 9 July 2011. New appointments to these Distributing Agencies of the National Lottery Distribution Fund (NLDTF) are underway.

In the interim, the National Lotteries Board (NLB) is working to implement some of the recommendations from its two-day national indaba which do not require legislative changes. The indaba was held last month to review priority areas for funding as well as funding models, says its chairman, Professor Alfred Nevhutanda.

Key interventions include checking and processing more than 12 000 applications received in the last call for applications, as well as administering outstanding payments on grants.

The NLB will also be implementing the decisions taken by the Distributing Agencies before their tenure expired.
Top
	8 things to check before you say
or do something important


You’re about to say something important. Maybe it’s an appeal, maybe it’s a speech, maybe it’s an acknowledgment.

First, check:

1. Does it make the receiver of your message feel seen and heard at the outset?

2. Does it feel like it’s about you or the person you’re addressing? If it’s all about you, change it.

3. Does it emotionally connect from word one?

4. Does it contain something of value to the audience?

5. Does it ask for a clear, simple action?

6. Does it contain one amazing story?

7. Does it invite conversation?

8. Does it thank the person for listening?
· Yes? You’re good to go.

· No? Try to make it better.
These are nonprofit marketing essentials.

Top
	Does it pass the champagne test?


In the book Switch, one of my favourites, Dan and Chip Heath have great advice on setting a clear goal: It must pass the champagne test. In other words, is your destination clear enough that when you get there, people will know to crack the bottle of champagne and celebrate?
What is your organization’s champagne test? 
Focus on the end result, not the how-to. We’re not here to decrease malnutrition: we’re here to make sure every child in school gets lunch. We’re not here to reduce unemployment; we’re here to put 100% of adults in our community in a job. You get the idea.
The clearer the destination, the more obvious the paths we choose - and the more inspirational the journey.

Oliver Quambusch

Top
	Calling all Limpopo & Mpumalanga based Members!
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	Are you based in Limpopo or Mpumalanga?

Do you feel that you are hidden away and that SAIF doesn’t care about you?


This is about to change!  SAIF has organised a training and Forum Launch meeting in White River on Wednesday, 28 September at the beautiful I-Gwala Gwala Country House, White River - just for you!  

A full day workshop - “The Fundamentals of Fundraising - A workshop to get you started….”: will be presented by renowned Trainer, Ann Bown.  The cost of the Workshop is R480.00 for SAIF members and R550.00 for non-members.  

The SAIF “Lim-a-langa” (Limpopo & Mpumalanga) Forum will be launched at a function following the workshop.  There will be no cost for the Launch function, but registration is required for catering purposes.

If you’re from another region, you are most welcome to join us for the Workshop and/or Launch function – email Noeleen on admin@saifundraising.org.za for a booking form. (There is restriction on numbers because of space – so register as soon as you can!
Our “Lim-a-Langa” friends will be receiving detailed information in the next day or two. 

However, spread the word – “SAIF is coming!!”
Top
	SAIF Learning Centre


A successful Basic Training was delivered to 31 participants from Dept of Social Development, Mpumalanga in Witbank by Di Milford during May.
The participants worked in groups and the standard of the proposals presented on the 2nd day of the training was very good.  The participants were very dedicated and said that they would go back to their communities and implement what they have learnt.
175 fundraisers have received training through SAIF Learning Centre from February 2011 to May 2011

Top
	Four Ways to Be a Better Nonprofit Marketer


1. Define and live what makes you unique: Come up with a short list of ways you are different from any other organization in ways that matter to your constituencies. Try to live that difference in all of your work, including your marketing and communications. 
2. Put the people (or animals or trees) that you help at the center of all you do: In a huge photo on your home page, as the voice of your communications, as the heart of your marketing, connecting to the soul of your audience.

3. Come up with a way to dazzle your donors: Service stinks in 2011. Think like a donor and ask yourself what you would be the most amazing experience you could imagine if you gave to a charity. Then try to do a little of that yourself. even a bit of it will be dazzling, because so much of donor acknowledgment is unimaginative and just plain bad.

4. Work like you have to meet your year-end goals tomorrow. It makes you take bigger risks, spend your time more wisely and think more creatively.

Top
	“Amazing Taste”
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	Liz Ngonzi, of Amazing Taste (one of the International Speakers at the 2011 Convention)  invites you to visit the new Amazing Taste's Facebook page, to learn about what they’ve been doing to support nonprofits, Go to http://www.facebook.com/pages/Amazing-Taste-LLC/220978881267974  - and click on "Like".


Top
	“The Sustainability Challenge: Pressures and

Opportunities for South African NGOs”


Joe Araujo, a Founder member of SAIF and Fellow, recently obtained a copy of “The Sustainability Challenge” - written by Margie Keeton.  He believes that this would be a valuable tool for SAIF members in view of the current economic climate. 
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	“The Sustainability Challenge: Pressures and

Opportunities for South African NGOs”

by Margie Keeton

Cost - R148.00 (postage included)

Order directly from the Catholic Institute of Education - sonto@cie.org.za | Fax: 011-680-9628 | 

CIE, PO Box 2083, Southdale, 2135

	“The rapidly changing funding scene in the country provided the impetus for the a group of the development agencies of the Catholic Church to undertake a formal review of the funding environment in South Africa, as well as the strategies that non-governmental organisations (NGOs) might consider to improve their sustainability.”


Top
	7th Annual SANGONeT
“ICTs for Civil Society” Conference


The 7th Annual SANGONeT “ICTs for Civil Society” Conference: ICT4RD 2011 - “Rural Realities, Real Solutions” will be held from 1-3 November 2011 in Johannesburg, South Africa.

The number of people in rural areas in Africa with ICTs is growing rapidly. Mobile coverage reaches further than roads, electricity, sanitation or clean water. ICTs - and in particular mobile technology - provide access to information and communication, complement successful development initiatives, drive innovation and empower communities and individuals to co-create new solutions.
ICT4RD 2011 is the first African conference to apply these emerging technologies and practices to rural development, and provide new thought leadership at a time when the continent is poised for innovation and change.
The conference aims to bring together government officials, development practitioners, ICT specialists, investors, NGOs and social entrepreneurs from across Sub-Saharan Africa – and beyond – to confront the realities of rural development and explore the innovative use of ICTs to catalyse the growth of ICT4RD solutions for scale in Africa. 

Find out more by visiting http://www.ngopulse.org/ict4rd/ 
Top
	Attention Greater Johannesburg based NGOs!


Brian Jenner will be organising a weekly open air "Giant Boot Sale/ Flea market" commencing in October 2011.  This event will be weekly on a Saturday, on a 10 acre site close to Northgate Shopping Centre.  Brian is offering all registered NGOs to attend the event and set up a stall free of charge.  There is ample free parking, and toilet facilities.

If your Organisation is interested, please, contact Brian Jenner direct - jenner.brian@gmail.com
 Top
	GreaterGood SA


GreaterGood SA recently surveyed the 1,250 causes registered on their Myggsa.co.za online giving community to find out what challenges they face and how they can improve their service to the sector. The findings provided a valuable insight into the issues facing non profits in South Africa and will help them improve and grow their online community.
Times are tough for South African non profits, with 55.4% of causes reporting lack of funding as the key challenge facing their organisation. Some are also experiencing a generalised lack of resources: “Office equipment, office infrastructure, and skilled staff, overwhelming social needs like e.g. poverty eradication, preventing of substance abuse and H.I.V aids.”

Other respondents had problems with human resources: “We have this most amazing building. We are now so busy caring for a lot of sick people but we have only one Prof Nurse. She is very over worked… I need another Prof nurse desperately, but we do not have the funding to employ one.”

GreaterGood have raised over R43 million, helped generate 150,000 hours of volunteer time and distributed over 8.6 million surplus goods through their online networks of givers and corporate clients.  This excludes the substantial activity that has taken place offline once the connections are made.

Visit www.myggsa.co.za and join the GreaterGood SA online giving community.  This is free a service.
Top
	West Africa Institute Of Fundraising


Through the collaboration of SAIF and Moses Chege of the Kenya Association of Fundraising Professionals, the West Africa Institute of Fundraising has been established.

The Chairman, Reuben Hukporti, has expressed his thanks to SAIF and to Moses Chege for assistance in setting up their Institute.  They are presently recruiting members from their area and will be planning a training programme shortly.

Reuben can be reached at Reuben.Hukporti@actionaid.org .
Top
	Membership Renewals


Please check to see that you have renewed your SAIF membership for 2011 – Renewal notices & reminders have been sent to you and you will be receiving another shortly if you have not yet paid.

Please ensure that your membership is paid up – Thanks so much – this will be much appreciated.

If you are unsure if you are current – drop Noeleen an e-mail – admin@saifundraising.org.za 

Top
	Member’s Organisation News


We would love to hear from our members - Do YOU have any contribution for future newsletters?  - Please e-mail contributions (with photos where appropriate) to Noeleen at admin@saifundraising.org.za
Top
	Quotable Quote
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	“Keep away from people who belittle your ambitions. Small people always do that, but the really great make you feel that you, too, can become great.”

Mark Twain
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	The Southern Africa Institute of Fundraising
P O Box 2913
North Riding
2162
Telephone: 071 646 6392
Fax: 086 646 7754
admin@saifundraising.org.za
www.saifundraising.org.za 

“Professionally mobilising resources”
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